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Data Science 
Snapshot 2020

The past decade has seen immense growth in 
data and its application to the world of work. In 
line with this, the need for data scientists and 
analysts who can effectively extract valuable 
insights from information has expanded. 

Of the 10,000 Australian and New Zealand professionals 
on LinkedIn with the job titles ‘Data Scientist’ and ‘Data 
Analyst’, these are the most popular skills in 2020:

Augmented 
Analytics

Data 
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Data 
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Big data is taking over the 
world, but is the investment 
in data analysis worthwhile? 

With a number of platforms available, 
strategies must be implemented to 
effectively manage and protect the 

data stored within them. 

Customers want to be assured that 
their personal data will remain 
private, so companies have an 

obligation to safeguard this 
information. 

According to LinkedIn, 
the gender diversity of 
data scientists is 24% 
female to 76% male. 

Investment Multiple Platforms Ethical Fears

Diversity

76%
Male

24%
Female

Skills

Challenges

Source: LinkedIn

redefining // recruitment

Big data is taking over the 
world, but how can we 
prove the investment is 

worthwhile?

*

*While this information has been retrieved from sources with gender binary data, we acknowledge 
those who do not fit within this framework and understand there are many more gender identities 

Health/Big 
Pharma



Overview

The ushering in of the digital era has meant 
the ease with which businesses can collect 
and store immense volumes of data has 
increased. This isn’t showing any signs of 
slowing down. Thousands of terabytes of 
data continue to be generated and collated 
as businesses continue to see the value in 
using this information to make informed 
decisions. Harnessing this data is not only 
useful for developing actionable business 
solutions, but also in staying viable as we 
move further in to the tech-driven future. 
Further, data is important now more than 
ever. The world is transforming as a result 
of COVID-19 and digitisation is occurring 
at a rapid rate in a multitude of industries, 
seeing data science trends accelerated in 
their adoption.

Looking forward, the responsibilities of 
data scientists will continue to evolve, so 
much so, that the title of ‘data scientist’ will 
become too limiting. The data scientist will 
move beyond its broad remit and become 
much more specialised and sector-specific, 
tackling the most business-critical and 
complex challenges their company will 
face. 

In this vein, ‘data strategy’ as distinct from 
‘data science’ is increasing in prominence 
in Australia and New Zealand. While the 

data scientist is focused on the insights 
to be extracted from data stores, the data 
strategist is more concerned with the 
business aspect of data product creation 
and management. Demand is growing for 
these strategists, especially in enterprise 
organisations with large data pools. 

While data scientists often need to be 
specialists in their area, the strategist is 
typically more high level and has a wider 
scope. This is an interesting trend to note as 
the world of data continues to expand. 

Within Australia and New Zealand, there 
is significant opportunity for businesses in 
every industry to capitalise on data assets. 
Resultantly, demand for data scientists 
and analytically-minded professionals is 
booming, especially as COVID-19 has called 
for significant change in not only the world 
of work, but the world in its entirety. 

With remote working and teaching 
becoming the new norm, and scientists 
working around the clock to develop a 
Coronavirus cure, data has become crucial. 
Attracting and retaining the right people 
with the right skills is thus vital in driving 
this data journey.

The past decade has seen immense growth in data 
and its application to the world of work. In line with 
this, the need for data scientists and analysts who can 
effectively extract valuable insights from information has 
expanded. The boom in Big Data, Machine Learning and 
Artificial Intelligence means demand is peaking for these 
specialists globally, especially across Australia and New 
Zealand. 
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Top Trends

// Augmented Analytics

It’s 2020. We live in a data driven world, with 
Forbes estimating that newly created data 
will grow to reach 35 zettabytes globally this 
year. What can we do to effectively manage 
the scale of this? That’s where augmented 
analytics comes in. Using AI and machine 
learning, insights can be extracted and 
delivered to market at a much faster rate 
than at present. According to LinkedIn, 
data scientists in 2020 are skilled not only in 
data analysis, but also in machine learning. 
As this trend continues to shape the data 
landscape, executives and analysts can 
better explore and analyse data, meaning 
more actionable insights will be uncovered 
faster than ever. In terms of the COVID-19 
pandemic, AI is playing a significant role 
in analysing huge data repositories to 
identify candidate drugs which can work to 
minimise the effects of the virus. Working 
with scientists, AI companies are providing 
their services to work towards a treatment.

// Data Migration

As everything moves in to the cloud, 
systems and infrastructure need to 
be put in place to support it. This 
calls for professionals skilled in cloud 
computing who can manage the growth 
of this industry trend. Data migration 
isn’t something reserved for the tech 
companies of the world, it is something 
that has permeated through a multitude 
of industries. From telecommunications 
and financial services to management 
consulting, it is a trend which can be seen 
across the board. Data is everywhere, data 
migration is what will help it move. 

// Natural Language 
Processing

As data continues to grow, efficiencies 
need to be created in its analysis. With the 
enormity of textual data being generated 
and made available, strategies need to 
be put in place to quantify it and extract 
insights of value. This is where Natural 
Language Processing comes in. NLP is a 
growing trend in the sphere of data science, 
and is seeing significant growth in Australia 
and New Zealand. According to LinkedIn, 
there has been a 69% growth in ANZ 
professionals citing it as a skill over the past 
year. Possessing the ability to take text and 
transform it in to numerical data, NLP is 
making strides in increasing the efficiency 
of data analysis. 

// Data Simplification

The complexity and magnitude of data that 
continues to present itself in 2020 is calling 
for simplification systems that will make 
these repositories of data more accessible 
and understandable. Tools such as NLP 
and AI are driving this change, facilitating 
the work of analysts who can take this 
information and more easily develop 
business strategies and solutions.

With the advent of COVID-19, we have seen 
an acceleration in the adoption of these 
data trends. The increased digitisation of 
a multitude of industries has called upon 
Big Data to drive efficiency, security and 
customer-centric solutions; and perhaps 
most importantly, these trends are 
paramount in the search for a cure.
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Where are we
seeing growth? 

Demand for data experts is booming across all industries, 
however, there are a few in particular where growth is 
significant. 

// Health/Big Pharma

Big Data is seeing significant growth in 
the Health & Big Pharma industries. Big 
Pharma is working in conjunction with AI 
to synthesise large data stores, providing 
scientists with information to work towards 
a treatment for COVID-19. The use of AI in 
data analysis is not a foreign concept to this 
industry. In 2019, several pharmaceutical 
companies, such as GlaxoSmithKline 
and Johnson & Johnson joined forces 
to contribute data to an AI search for 
new antibiotics. However, COVID-19 has 
accelerated AI adoption in this sphere, 
seeing immense growth globally in the race 
to a cure.

// Financial Services

Data is king in the financial sector in 2020. 
From using technology to extract consumer 
analytics, to leveraging these insights to 
provide tailored services, Big Data is having 
a huge impact on this industry. According 
to Accenture, one in two consumers want 
a personalised offering from their financial 
providers. Within the FinTech space, this 
is very apparent as neo banks compete 
for new customers in an already saturated 
market. 86400, for example, have launched 
a program titled ‘Energy Switch’, whereby 

customers email their energy bill to the 
bank, which will then use an automated 
system to scan it and gather data. From 
this, suggestions will be made as to which 
energy providers can provide them with 
a better rate, allowing for cost savings 
and a more holistic customer experience. 
As we are heading towards an economic 
crisis, leveraging data to deliver cost-
based solutions to customers is what 
will allow these companies to survive in 
the new climate. Xinja and Volt are also 
utilising a significant number of high-
end development resources in this sector 
to allow them to build truly interactive 
customer portals.

// Insurance

The insurance industry is a significant 
sector in which we are seeing growth. With 
Big Data presenting itself as an invaluable 
asset in this field, insurance companies are 
seeing the value in leveraging it to enhance 
all aspects of their operations. From sales, 
to customer service, and claims systems, 
data can help. Growth is particularly 
evident within the life insurance sector. 
As this industry continues to rationalise 
and simplify, it becomes increasingly 
independent and single-product focused. 
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This means that the data collated from 
customers can be more narrowly-focused 
and specific, allowing for improved customer 
targeting and enhanced business decision-
making.

// Higher Education

Big Data is significantly impacting the 
higher education sector. Universities across 
Australia and New Zealand are increasingly 
seeking to hire data professionals to assist in 
the management, analysis and security of 
large stores of data. 

According to the Australian Government 
Department of Education and Training, the 
Australian university attrition rate sits at 
approximately 15%. Universities seeking to 
lower this figure can harness past student 
data as a means of predictive analysis. 
Through analysing past students’ academic 
results and demographic data, universities 
can identify current students who are most 
at risk of withdrawing from their course 
studies. Leveraging this information, higher 
education institutions can intervene at the 
right time and support these students, 
ultimately improving business performance.

Further, in the age of COVID-19, universities 
have made the switch to online learning. 
Delivering teaching on collaborative online 
platforms and internal university systems 
has increased cyber security concerns, 

therefore, the need for data analysts skilled 
in cyber security is increasing. Identifying 
internal and external risks, these analysts can 
provide higher education institutions with 
actionable solutions to mitigate network 
threats.

// Retail

As a struggling sector in Australia and New 
Zealand, the retail business model benefits 
greatly from data, so it’s no surprise that 
growth in this sector is significant. 

In light of recent government regulations 
pertaining to COVID-19, many brick and 
mortar retailers have been forced to 
temporarily shut their doors, bringing 
e-Commerce to centre-stage. If companies 
are to stay afloat during this time, they need 
to be leveraging data to deliver a customer-
centric approach to retail. 

Through data collection and analysis, 
customer recommendations and targeted 
offers can be delivered to the increasingly 
selective, savvy and price-conscious 
consumer. Knowing what your customer 
wants and actually being able to deliver it 
in a targeted and personalised way, is not 
only revolutionising this sector, but is also 
necessary if you are to remain viable. 



// Proving your investment

Big data is taking over the world, but is the 
investment in data analysis worthwhile? This 
calls to question whether spending thousands 
of dollars on analytical tools and systems 
actually provide an adequate ROI. And if so, 
how can you prove it? 

If new tools and systems fail to provide a 
significant improvement in the efficiency in 
which data is collected, analysed and insights 
extracted, then is it worth the time and money 
invested? It’s important to research new 
analytical tools and software extensively to 
ensure they will deliver results.

// Managing multiple platforms

With data migration, multiple cloud-based 
platforms have emerged to support the scale 
of this information. The challenge here is 
that with the number of platforms available, 
strategies must be implemented to effectively 
manage and protect the data stored within 
them. 

Cyber security specialists and analysts are 
in very high demand for this reason, but 
according to LinkedIn there are approximately 
only 1200 professionals in this field in Australia 
and New Zealand with a median tenure of one 
year. 

Data migration specialists and analysts are in 
similarly low supply, with approximately 180 
professionals citing these as their job titles in 
ANZ. The tenure is low, at a median of eight 
months. This poses the challenge of not only 
attracting but also retaining the right talent 
who will help guide your company through a 
time of major flux.

Challenges
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// Ethical fears in the data world 

Growth in data brings with it an upsurge 
in information security threats. Customers 
want to be assured that their personal data 
will remain private, so companies have an 
obligation to safeguard this information. In 
an accelerating field, where businesses are 
profiting from customers’ data, sometimes for 
purposes differing from those for which it was 
originally collected, it calls to question whether 
current legal frameworks and regulations can 
keep up.

As the tech landscape continues to evolve and 
new technologies and systems are introduced, 
vulnerabilities can be exposed. Many data-
related contracts are also short-term, meaning 
companies lack the time or resources to 
invest in ethical considerations. This can be 
detrimental in the long-term.

Without an established code of ethics 
governing data science and analytics, it 
opens the door for data breaches and the 
misappropriation of confidential information 
to occur. 

Policies need to be established which 
encourage transparency and accountability. 
This can go a long way in overcoming the 
ethical challenge in data collection, storage 
and analysis.

// Diversity in data 

As data scientists play a significant role in 
analysing data and shaping how it’s used, the 
field should be comprised of people from a 
range of different ethnicities, genders and 
abilities. 

According to LinkedIn, the gender diversity 
of data scientists is 24% female to 76% male. 
While this data is binary, it does highlight that 
we still have a long way to go in achieving 
diversity, not only in the world of data, but also 
in the tech sphere overall. 

To facilitate this, it is suggested that STEM 
education be more greatly encouraged 
among young women in both secondary and 
tertiary education, to drive greater interest in 
the data science field. This is essential if we are 
to improve the gender balance as we move in 
to the future.



“In Australia, data automation and engineering is growing 
across all industries. Key investment and adaptation can 
be seen in the health, agriculture, mining, education 
and financial services sectors all of which are using data 
to further drive productivity gains and deliver world first 
innovations.

It is becoming increasingly apparent that incumbent players 
must accelerate their digital maturity to optimise, grow and 
protect their business. Australia is leading the way when it 
comes to opening up its datasets to the public - the Global 
Open Data Index ranked Australia second out of 94 countries. 
By increasing access to data, while maintaining appropriate 
privacy and security settings, businesses have the chance to 
use data to create new products and services.
Australian companies are increasingly taking advantage of 
advanced data analytics for client insights. Data can help 
to identify patterns and trends and advanced analytics and 
unstructured data engineering is being applied to language, 
market news, economic reports, monetary policy changes and 
political events.

In large and complex data environments, data anomaly detection 
is becoming increasingly important to detect unusual events in 
an event stream. It is widely used in a range of applications such 
as financial fraud detection, security, website user analytics, IoT, 
and system health monitoring. As investment and reliance on data 
continues to grow in Australia and the world, this detection method 
will become a key factor in the data evolution story.  

Customer experience is a key focus across all industries. The race 
to gather as much data as possible across platforms, products 
and channels is on. Whether it’s capturing terms and patterns in 
conversations in live chats or call centres, this data is vital for fine-
tuning workflows and generating analytics.”

The Australian 
Market

Nathan Crawford-Condie

Client Services Manager
Melbourne



11

Permanent (salary) NSW QLD VIC SA ACT WA

Head of Data Analytics 200 - 250k 180 - 220k 220 - 250k 160 - 200k 190 - 270k 180 - 220k

Senior Data Scientist 150 - 250k 150 - 180k 170 - 200k 100 - 140k 170 - 220k 130 - 160k

Data Scientist 120 - 160k 110 - 140k 120 - 150k 90 - 125k 120 - 160k 100 - 140k

Information Data Analyst 90 - 120k 100 - 120k 130 - 160k 100 - 120k 120 - 160k 100 - 120k

Reporting Analyst 75 - 90k 80 - 100k 80 - 165k 70 - 90k 80 - 120k 75 - 90k

Loyalty Analytics 90 - 110k 80 - 110k 80 - 130k 80 - 110k 80 - 110k 80 - 110k

CRM Manager 80 - 110k 80 - 100k 90 - 130k 90 - 120k 80 - 100k 80 - 110k

Loyalty Manager 100 - 120k 90 - 110k 100 - 130k 90 - 110k 90 - 110k 90 - 120k

Retention Manager 75 - 150k 70 - 100k 80 - 150k 90 - 120k 70 - 100k 75 - 150k

Conversion Manager 90 - 120k 85 - 110k 90 - 130k 80 - 110k 80 - 110k 80 - 120k

Insights Analyst 90 - 100k 80 - 110k 90 - 110k 70 - 90k 80 - 90k 80 - 100k

Insights Manager 100 - 130k 100 - 120k 110 - 140k 100 - 130k 90 - 120k 80 - 125k

Research Analyst 70 - 90k 70 - 100k 75 - 110k 70 - 100k 70 - 100k 70 - 90k

Research Manager 90 - 110k 90 - 120k 90 - 120k 90 - 120k 90 - 120k 100 - 130k

Data Analyst 90 - 130k 80 - 130k 80 - 120k 70 - 90k 80 - 120k 90 - 125k

Senior Data Analyst 120 - 150k 95 - 140k 120 - 150k 100 - 120k 120 - 160k 120 - 150k

Data & Analytics Manager 150 - 200k 130 - 180k 150 - 220k 120 - 150k 140 - 180k 150 - 200k

Data Modeller 80 - 120k 100 - 125k 100 - 125k 100 - 125k 100 - 150k 90 - 120k

Contract (hourly rate) NSW QLD VIC SA ACT WA
Head of Data Analytics 130 - 180 130 - 160 130 - 150 130 - 150 180 - 250 130 - 160

Senior Data Scientist 100 - 125 100 - 120 100 - 120 120 - 140 150 - 190 100 - 130

Data Scientist 90 - 120 80 - 100 80 - 100 80 - 100 110 - 150 90 - 120

Information Data Analyst 60 - 90 80 - 100 80 - 100 70 - 110 110 - 150 90 - 110

Reporting Analyst 60 - 75 65 - 90 60 - 80 50 - 65 90 - 120 55 - 70

Loyalty Analytics 70 - 90 70 - 80 70 - 100 60 - 80 70 - 80 60 - 80

CRM Manager 90 - 110 70 - 80 70 - 100 80 - 100 70 - 80 80 - 100

Loyalty Manager 80 - 100 80 -100 90 - 120 80 - 100 80 - 100 85 - 110

Retention Manager 50 - 100 50 - 90 60 - 110 80 - 100 50 - 90 50 - 100

Conversion Manager 60 - 90 60 - 80 60 - 100 60 - 80 60 - 80 70 - 85

Insights Analyst 60 - 80 60 - 80 60 - 90 50 - 65 60 - 80 60 - 80

Insights Manager 90 - 120 80 - 100 90 - 120 80 - 100 80 - 100 90 - 110

Research Analyst 50 - 75 50 - 75 60 - 90 50 - 75 50 - 75 55 - 75

Research Manager 70 - 90 70 - 90 70 -90 70 - 90 70 - 90 70 - 90

Data Analyst 70 - 100 65 - 90 80 - 120 60 - 75 80 - 120 70 - 90

Senior Data Analyst 90 - 120 80 - 110 90 - 120 75 - 90 120 - 150 90 - 110

Data & Analytics Manager 110 - 150 100 - 125 120 - 150 90 - 120 130 - 160 100 - 130

Data Modeller 65 - 100 90 - 115 85 - 95 90 - 115 100 - 140 70 - 100

*  Salaries are exclusive of superannuation. Contractor rate is the rate paid to the contractor.

Salary Guide



The NZ Market
“The data landscape in NZ is moving 
forward from a preliminary exploration 
stage to a stage where organisations are now 
incorporating it into their overall strategy.

The importance of data has been established 
and recognised. We are seeing companies 
becoming more organised, consolidating 
valuable data and taking this to the next level by 
putting a strategy in place and applying machine 
learning and AI solutions. With data sharing and 
usage there is also a correlation between data and 
changing the culture within an organisation. This 
is all being tied into change management.

According to LinkedIn, in New Zealand, 60% of data 
analytics/data science talent are employed in the 
banking sector, followed by consulting companies 
and higher education. In terms of geographic spread, 
around 70% of these roles are based in the Auckland 
region. Interestingly, there has been a 17% increase in 
this talent over the past year. However, this increase will 
likely not keep up with the demand we are seeing in 
the market, as data analysis is one of the hardest skills to 
hire for at the moment. 

Due to the high level of statistical analysis needed, it is 
typically someone with a PHD in mathematics, physics, 
data sciences, with a few years of commercial experience, 
who will meet the minimum requirements for such a role. 

There are also talks about how GDPR will have an impact on 
the application of data sciences. At present, this is relevant 
for NZ organisations that conduct business with the EU, 
however, these regulations could follow in Australia and NZ 
too.” 

Shweta Chopra

Recruitment Consultant
Auckland
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Permanent (salary) ACKL WELL
Head of Data Analytics 180 - 220k 180 - 220k

Senior Data Scientist 140 - 170k 130 - 160k

Data Scientist 100 - 130k 110 - 130k

Information Data Analyst 90 - 110k 90 - 110k

Reporting Analyst 75 - 90k 85 - 100k

Loyalty Analytics 80 - 110k 80 - 110k

CRM Manager 80 - 110k 100 - 120k

Loyalty Manager 90 - 110k 90 - 110k

Retention Manager 70 - 100k 70 - 100k

Conversion Manager 80 - 110k 80 - 110k

Insights Analyst 80 - 90k 90 - 110k

Insights Manager 90 - 120k 120 - 150k

Research Analyst 70 - 100k 90 - 110k

Research Manager 90 - 120k 110 - 130k

Data Analyst 85 - 100k 85 - 100k

Senior Data Analyst 100 - 120k 100 - 120k

Data & Analytics Manager 130 - 160k 140 - 160k

Data Modeller 130 - 150k 130 - 150k

Contract (hourly rate) ACKL WELL
Head of Data Analytics 120 - 150 130 - 160

Senior Data Scientist 120 - 140 130 - 160

Data Scientist 110 -130 110 - 130

Information Data Analyst 75 - 95 75 - 100

Reporting Analyst 80 -90 80 - 90

Loyalty Analytics 60 - 80 60 - 80

CRM Manager 100 - 120 100 - 120

Loyalty Manager 80 - 100 80 - 100

Retention Manager 50 - 90 50 - 90

Conversion Manager 60 - 80 50 - 90

Insights Analyst 80 - 100 80 - 100

Insights Manager 100 - 120 100 - 120

Research Analyst 75 - 90 75 - 90

Research Manager 90 - 110 90 - 110

Data Analyst 70 - 100 90 - 110

Senior Data Analyst 80 - 120 110 - 130

Data & Analytics Manager 110 - 130 120 - 140

Data Modeller 90 - 110 110 - 130

* Salaries are exclusive of superannuation. Contractor rate is the rate paid to the contractor.

Salary Guide



Data in focus

What the health?

The power of data is immense, and 
really presents itself in light of the recent 
Coronavirus pandemic. The role of Artificial 
Intelligence in the predictive modelling 
of this virus has been an invaluable tool 
in preparing for the outbreak. Canadian 
AI company, BlueDot, have used this 
technology to collate data from news 
reports, airline ticketing, and plant and 
animal tracking networks to simulate the 
spread of the virus. AI has forecasted the 
likelihood of the disease spreading, as well 
as the potential geographical spread and 
the rate at which this could happen. 

Such insights have been invaluable to 
governments and the health sector in 
preparing for major national outbreaks.
The Centre for Systems Science and 
Engineering (CSSE) at John Hopkins 
University have also used data to develop a 
tool that visualises the geographic spread 

of the virus, as well as the number of 
reported cases. The CSSE is also using 
predictive modelling, leveraging data 
collected from passenger screening on 
arrival at airports which identifies infected 
or at-risk individuals, to determine the 
spreading risk of the virus. The real-time 
visualisation of this data and the use of 
forecasting tools, demonstrates just how far 
technology and data analysis have come.

AI is also playing a significant role in a 
bid to formulate a treatment for the virus. 
Big Pharma companies are leveraging AI 
systems to analyse large data stores, which 
can identify potential candidate treatments 
for the disease.

As we continue to move in to the future, 
the value of Big Data becomes even more 
significant. This isn’t something we only see 
transforming the tech sphere, but shaping 
almost every industry. COVID-19 has brought 
the value of Big Data to new heights. We will 
see it continue to grow and shape the world 
for years to come. 
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Most in-demand skills

The best data scientists have strong technical skills as well as an in-depth 
understanding of their business and the industry within which they operate. It’s 
important to have a strategic mindset and to be able to see beyond the data and tell a 
story. Appropriate skills in communication come in handy here, allowing for the clear 
and appropriate explanation of concepts to stakeholders. Of the 10,000 Australian and 
New Zealand professionals on LinkedIn with the job titles ‘Data Scientist’ and ‘Data 
Analyst’, these are the most popular skills in 2020:

Demand for data scientists and analytics professionals 
is high, but to secure a job in this field, candidates must 
possess the right skillset. As the world of work continues 
to evolve and employers’ needs change in line with this, 
candidates need to regularly upskill to stay up to date.

// 45% are skilled in the programming 
language SQL, 33% in Python, and 28% 
in R 

// 27% are skilled in Business Analysis 

// 24% possess the skill of Machine 
learning

// Experience in visualisation tools is 
useful – 24% are skilled in Tableau and 
20% in Power BI

// Skills in Cloud technologies such as 
AWS, Google Cloud Platform and Azure 
and Big data technologies such as 
Hadoop, Spark and Hive will hold any 
data scientist in good stead

// A Bachelor or Master’s degree, either 
in engineering, maths, stats, physics, or 
computer science is essential
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Groups and associations 

Data Science and AI 
Association of Australia
www.dsai.org.au

DSAi is a community for Data Scientists, 
Machine Learning Engineers, Software 
professionals, SMEs and enthusiasts seeking 
to gain and share knowledge, grow their 
network and collaborate on projects. 
Through a range of activities like meetups, 
workshops, study groups and publications, 
DSAi aims to help professionals understand 
industry trends, employment scenarios and 
stay on top of the latest research.

Institute of Analytics 
Professionals of Australia
www.datascienceassn.org

IAPA was established in 2004 to meet the 
professional, educational and networking 
needs of those in, what was then, a small 
niche area called analytics. IAPA promotes 
the growing strategic role played by data 
analytics in the business arena. IAPA is 

understanding of analytics’ role in business 
transformation and data-driven decision 
making; as well as developing recognition of 
analytics professionals in the wider business 
community. This includes establishing 
standards of practice, excellence, 
accreditation and education. IAPA also 
assists and supports organisations to find 
and retain staff, build high-performance 
teams, develop staff skills and enhance the 
perception of key analytics roles within the 
C-suite.

Informs
www.informs.org/Get-Involved/
Welcome-Data-Scientists

With nearly 13,000 members from 
around the world, INFORMS is the largest 
international association for data science 
professionals. INFORMS provides unique 
and valuable opportunities for individual 
professionals, and organizations of all 
types and sizes, to better understand 
and use a wide variety of big data, 
analytics, and operations research. 



About Talent

Awards
// SEEK Large Recruitment Agency of the Year – Australia 2018

// SEEK Large IT Agency of the Year - New Zealand 2019

//  SEEK Medium Recruitment Agency of the Year – New Zealand 

2018

// Gallup Global Great Workplace Award – 2019 and 2020

// NZ Hi-Tech Awards Contribution to the NZ Hi Tech Sector – 2019

// HRD Magazine Top Performing Company – Diversity and 

Inclusion –2018, 2019

// LinkedIn Most Socially Engaged Staffing Agency – 2018

// APSCo Corporate Social Responsibility Award – 2018

Talent is a global technology and digital 
recruitment specialist. We are the largest 
independently-owned and operated people 
placement and solutions business in Australia 
and New Zealand, with over 300 employees.

We are on a mission to redefine recruitment by 
creating the most rewarding and empowering 
experiences for those we work with, bringing the 
human element to the forefront of everything we 
do. We will continue to innovate with this focus 
and respond to the shift towards freelancers and 
the changing workforces of the future through 
Talent Engage. And through our charity Talent 
RISE, changing the lives of young people who have 
experienced barriers to employment by providing 
education, training, life skills and opportunities help 
them gain independence and purpose through 
employment.
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Want to find out more? 
Let’s chat.

Find us online
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AUSTRALIA
ADELAIDE
Level 10, 26 Flinders Street 
Adelaide, SA 5000 Australia
+61 (08) 8228 1555
adelaide@talentinternational.com

BRISBANE
Level 21, Central Plaza 2 
66 Eagle Street 
Brisbane, QLD 4000 Australia
+61 (07) 3221 3333
brisbane@talentinternational.com

CANBERRA
Level 2, Equinox 4 
70 Kent Street 
Deakin, ACT 2600 Australia
+61 (02) 6285 3500
canberra@talentinternational.com

MELBOURNE
Level 8, Rialto North Tower 
525 Collins Street 
Melbourne, VIC 3000 Australia
+61 (03) 9602 4222
melbourne@talentinternational.com

PERTH
Level 2, 140 St Georges Terrace 
Perth, WA 6000  Australia
+61 (08) 9221 3300
perth@talentinternational.com

SYDNEY
Level 9, 201 Elizabeth Street 
Sydney, NSW 2000 Australia
+61 (02) 9223 9855
sydney@talentinternational.com 

NEW ZEALAND
AUCKLAND
Level 4, 5 High Street 
Auckland, 1010, New Zealand
+64 (09) 281 4150
auckland@talentinternational.com

WELLINGTON
Level 3, Central on Midland Park 
31 Waring Taylor Street 
Wellington, 6011, New Zealand
+64 (04) 499 1200
wellington@talentinternational.com

UK
BIRMINGHAM
134 Edmund Street
Birmingham, B3 2ES, UK
 +44 (0) 121 647 1100
contactus@talentinternational.co.uk

BRISTOL
Ground Floor, The Quorum
Bond Street
Bristol, BS1 3AE, UK
 +44 (0) 117 332 0817
 contactus@talentinternational.co.uk

MANCHESTER
2nd Floor
Old Exchange Buildings
29 – 31 King Street
Manchester. M2 6AD, UK
 +44 (0) 161 667 6750
 contactus@talentinternational.co.uk

LONDON
Vintner’s Place
68 Upper Thames Street
London, EC4V 3BJ, UK
 +44 (0) 203 002 5500
 contactus@talentinternational.co.uk

GERMANY
BERLIN
Mindspace Office
Friedrichstraße 68, 10117 
Berlin , Germany
 +49 (0) 30 5900 2020
 contactus@talentinternational.com

DUSSELDORF
Düsseldorf Andreasquartier 
Business Center 
GmbH Neubrückstraße, 1 40213 
Dusseldorf, Germany
 +49 172 447 8142
 contactus@talentinternational.com

USA
NEW YORK
200 West 41st Street
Suite 1202
New York, NY 10036. USA
+1 (212) 271 43326
usa@talentinternational.com

SAN FRANCISCO
500 Sansome Street
Suite 507
San Francisco, 94111, USA
+1 (628) 400 4029
usa@talentinternational.com
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