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Data Science
Market snapshot in Australia and New Zealand

Data science experienced a 
400% growth over the last 3 years
Last year data science became the highest-paid 

IT profession in New Zealand, with Australian 

companies also paying top dollar. 

In Australia...

400%

Bachelor or Master’s degree, 
either in engineering, maths, 

stats, physics, or computer 
science.

 Experience in 
programming languages 

such as SQL, Python and R.

 Experience in visualisation 
tools such as Tableau or 

Power BI.

Experience in cloud and 
big data technologies.E
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1. themartec.com/insidelook/data-scientist-companies
2. harnham.com/us/2019-usa-diversity-in-data-analytics-report
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of data teams don’t 
have any female 
representation
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of today’s data 
scientist roles are 
occupied by females 
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Overview

The digital era has helped businesses 
collect and store data in great volumes 
and this rapid growth isn’t slowing down. 
In fact, we haven’t even reached the 
tipping point.  Floods of data continue to 
be gathered as businesses continue to 
invest and find better ways to apply the 
information. 

Enter, data scientists. 

All this means good things for people 
looking to enter the data science and 
analytics field. In Australia, data science 
experienced a 400% growth over the last 
three years. Labelled the ‘sexiest job of the 
21st century’ by Harvard Business Review, 
all things related to data literacy are hot 
and rising. Last year data science became 
the highest-paid IT profession in New 
Zealand, with Australian companies also 
paying top dollar. 

Today, businesses are looking to increase 
profits and improve decision making based 
on data science and analytics. It’s widely 
regarded that data scientists are critical for 
organisations looking to extract insights 

from information assets. In our modern 
economies, data is gold. Someone needs 
to sit at the helm and translate it into 
meaningful business insights.
Looking forward, the roles and 
responsibilities of data scientists will 
continue evolving, to the point where 
describing a role as ‘data scientist’ will 
become too limiting. A data scientist will 
move beyond its broad remit. There will 
be a shift from general mathematician, 
statistical, analysis, business and software 
programming skills, to become much more 
specialised. The data scientist of the future 
will be sector-specific, tackling the most 
business-critical and complex challenges 
to revolutionise their business. They’ll 
master both the technical and the business 
understanding aspects of their role. 

The opportunities for Australian and New 
Zealand businesses to capitalise on data 
assets are enormous. Attracting and 
retaining talented data scientists and 
analytically minded individuals with the 
right skills to lead and guide the journey is 
key.   

Over the past ten years, there’s been much speculation and 
anticipation around the rise of data science and analytics. 
What started out as statistics, and the use of statistical 
models, has evolved to include many of today’s most 
sophisticated technologies. Fuelled by Big Data, Machine 
Learning and Artificial Intelligence, the demand for data 
science and analytics continues to boom globally, and here 
in Australia and New Zealand.
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Top Trends

// Data consolidation

If data is king, then data consolidation is 
queen. Collecting data is the new standard 
and is second nature for most businesses. 
Cloud-based platforms are taking on 
much of the legwork. Yet, collecting data 
is not considered useful until it becomes 
effectively applied data. 

Data consolidation is more important than 
ever. It’s a critical process, bringing together 
various data sources, removing irregularities 
and errors before it’s stored. Data 
consolidation helps ensure data quality and 
accuracy, improving access, manipulation 
and analysis. Hand-coding, scripting or 
open-source/cloud-based tools help to 
standardise the consolidation process, 
delivering time savings and efficiencies to 
the business.

Data consolidation comes with its 
challenges. As data gathering grows, 
including multiple platforms and sources, 
businesses will be faced with consolidating 
their data environments. Then too comes 
the worries of building security and 
compliance into these spaces.

// Augmented Analytics

By 2020, it’s predicted every person 
on earth, per second, will generate 1.7 
megabytes of new data. As businesses 
face the challenge of these enormous 
data volumes, augmented analytics 

is increasingly helping to uncover the 
narrative within all that information.   

Gartner says that augmented analytics is 
the most disruptive – and pervasive – data 
analytics trend right now. Its benefits are 
delivered through machine learning and 
AI, preparing data, generating insights and 
providing business relevant explanations. 
Augmented analytics is providing an 
advantage for many departments helping 
executives and analysts to better explore 
and analyse data. This means more 
actionable insights faster than ever.   

// DataOps 

Across Australia and New Zealand, our 
Talent recruitment specialists are seeing 
an increase in demand from clients who 
are looking to build their Data Operations 
(DataOp) functions and teams. 

CIO.com defines DataOps as an emerging 
discipline, bringing together DevOps teams, 
with data engineers and data scientist 
roles to provide the tools, processes and 
organisation structures to support a data-
focused enterprise. It’s about improving 
integration to better automate data 
pipelines to support business analytics 
platforms, as well as day-to-day operational 
processes.
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Where are we
seeing growth? 

Demand for data experts is booming across all sectors, with 
particular growth occurring in a few key areas. Our NSW 
General Manager Matthew Munson shares his insights.

// Marketing

Data and marketing are a match made in heaven. Mass marketing is reserved for the 
history books. Data is a never-ending pot of gold, helping marketers to pinpoint and 
understand their customers in more detail and accuracy than ever before. From social 
media, web browsing, SEO to loyalty programs, there has never been a better time for 
marketers to develop sophisticated, cross-platform customer insights.  

Data driven marketing is making businesses re-consider how they pitch and advertise. 
Data provides evidence on what is working, and how to improve reach and resonate with 
audiences. It also helps businesses understand what’s not working to drive investment 
and efforts where the return is the greatest.  

Big data and analytical tools are powering the rise of personalisation and highly targeted 
marketing campaigns. Data is enhancing the customer experience by making it 
consistent. Customer value analytics allow businesses to speed up the sales cycle without 
impacting on personalisation, forging consumer loyalty along the way. 

Modern marketing teams are demanding the skills of data scientists. Today, supply 
cannot match the demand for marketing data analysts and data miners, as well as digital 
campaign managers who can speak data. 
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// Retail

Big Data is having a huge impact on the retail business model 
and companies are clamouring to take advantage. IBM says that 62% of retailers 
believe using Big Data techniques gives them a serious competitive advantage. Retailers 
know what the customer wants and when they want it – all thanks to data science.

In Australia, Woolworths recently created WooliesX, bringing together a broad set of 
teams from across the business. Team members from technology, digital experience, 
e-commerce and financial services are coming together to connect data and insights to 
help make the Woolworths shopping experience more personal and easier. 

More of these large, data-focused teams are expected to be formed across the retail sector.  

// Consultancy

The major consultancy firms are implementing big data transformation projects for their 
clients, requiring teams of people with the right skills to manage them. Similar to other 
industries, it’s not the data, but the people who can interpret and leverage it who are 
considered the real assets. 

Consultancies need to stay ahead of the curve to maintain their relevancy. Clients are 
demanding project plans feature a standard strategy of data and analytics. Clients want 
advice and techniques that are supported by data models, more sophisticated than their 
own. This means consultancies are rushing to attract and retain the upper echelon of data 
scientist and analytic talent. 

Matthew Munson 
  NSW General Manager               



// What’s in a name? 
Confusion over job titles

The job title ‘data scientist’ is broad and can 
often refer to several different careers. As the 
profession has evolved over the years, so have 
the job titles. Ten years ago, a data scientist 
of today may have been coined a ‘business 
intelligence analyst’ or ‘business modeller’. 
Now, job titles such as ‘data analytics’, ‘data 
mining’ and ‘risk modelling’ also commonly 
fall under this description.

Generally, a data scientist analyses information 
to learn about scientific processes, market 
trends and risk management. Data scientists 
work in a wide range of industries, from tech 
and medicine, to corporate and government 
agencies. 

The qualifications for a data scientist vary as 
much as the wide range of titles do. 

Job titles that sit within the data scientist 
field are likely to be a combination of 
many different roles. Part developer, 

application builder, mathematician, 
computer science and 

programmer.

Employers look for the basic skills, such as 
strong statistical, analytical and reporting skills. 
However, the modern data scientists need to 
marry superior technical skills with business 
acumen. The best discovery and analysis 
comes from asking the right questions. 
Understanding the business and its needs, 
while delivering solutions in a clear, concise 
and persuasive manner is also incredibly 
important. 

// Undersupply of “true” data 
scientists

When it comes to data scientists, while there’s 
a skills shortage, there’s no shortage of junior 
applicants. As with other high-interest tech 
positions, data science entry-level roles receive 
hordes of applicants. An individual with a new 
degree in data science is likely to struggle to 
find a role. 

The shortage of skills exists around the type of 
well-rounded, experienced data and analytics 
professionals. 

Businesses are struggling to find the 
specialised data scientists they need to take on 
the enormity of their data challenges – entry 

level talent isn’t going to cut it. 

Challenges
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According to CIO, the essential skills and traits 
of elite data scientists comprise the unique 
combination of technical skills, mathematical 
know-how, storytelling, and intuition. 
Experience and the ability to step back and 
assess a problem or situation is at the core of 
this.

// Ethical fears in data world 

Last year, Forbes wrote about concerns over 
lack of ethics and empathy in the digital world, 
in particular data scientists and programmers 
and their impacts on privacy. This is a concern 
echoed by some of Talent’s senior data science 
candidates. In an accelerating field, where 
businesses are profiting from their data, for 
purposes different from those which it was 
originally collected, can legal frameworks and 
regulations keep up?

In an ideal world, private customer data 
should remain private and anything shared 
should be treated confidentially. However, 
Talent’s data scientists are seeing many 
companies taking knee-jerk reactions to 
automation and machine learning. Reacting 
quickly doesn’t guarantee it’s done well. 
Rapid changes to systems and functions can 
expose vulnerabilities. Also, many data-related 
contracts are short-term, meaning companies 
don’t have the time or resources to invest in 
ethical considerations. It’s a case of focusing 
on a specific task, rather than thinking big 
picture.

As it stands today, there is no framework 
or code of ethics the data science or 
analytics community must abide by. Those 
data scientists, data engineers, database 
administrators and anyone involved in 
handling data should have a voice in the 
ethical discussion on how data is used. 
Companies should be openly discussing 
ways to introduce accountability, fairness and 
transparency in the data space. 

// Diversity in data 

Given the role that data scientists play in 
shaping how data is used, it’s important that 
all walks of life are fairly represented in the 
field. Making this happen starts when the 
industry as a whole commits to hiring and 
developing diverse talent. 
As demand for data scientists’ soars, 
the profession is in a unique position to 
responsibly lead the way in diversity. That 
means data scientists comprising of equal 
proportions across gender, ethnicity and 
ability.  

According to a recent Harnham report, only 
18% of today’s data scientist roles are occupied 
by females and 11% of data teams don’t have 
any female representation. While these figures 
come from the US, it mirrors the situation in 
Australia and New Zealand. The gender gap 
extends across all areas of tech, not just data 
roles. 

When it comes to gender diversity, feedback 
suggests that encouraging young women in 
STEM subjects – both in secondary and tertiary 
education - is essential to improve the gender 

balance over the next decade. 
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“In Australia, data automation and engineering is growing 
across all industries, however, the financial services sector 
is a big investor and continues to lead the field. Ernst and 
Young’s Banking in Asia 2019 report, states that incumbent 
players must accelerate their digital maturity, in particular 
optimise, grow and protect their business. The report also 
calls for banks to continue their automation journeys to 
deliver efficiencies and participate in the emerging data-
sharing ecosystems. 

Australian banks are increasingly taking advantage of 
advanced data analytics for client insights. Position and 
transaction data can help to identify patterns and trends. More 
so, advanced analytics and unstructured data engineering is 
being applied to language, market news, economic reports, 
monetary policy changes and political events. This means 
banks can get their hands on richer insights, faster than human 
research teams. 

Trading also benefits from data innovations. Analytics can 
improve the performance of front-office desks. By analysing the 
actual trades completed and comparing them with market news, 
as well as the data available to the trader, algorithms can identify 
poor trading strategies.

Data and digital bring risks. Maintaining data integrity and security 
of data loads is top priority. Banks are currently managing the 
balance of accessing years of customer data with that of meeting 
regulatory requirements – all while decoding data to enhance the 
user experience. 

The customer experience is a key focus in the financial services 
space. The race to gather as much data as possible across platforms, 
products and channels is on. Whether its capturing terms and 
patterns in conversations in live chats or call centres, this data is vital 
for fine-tuning workflows and generating analytics.“    

The Australian 
Market

Aman Singh

   Senior Data Recruitment Specialist
  Melbourne
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Permanent (salary) NSW QLD VIC SA ACT WA
Head of Data Analytics 200 - 250k 180 -  220k 220 - 250k 160 - 200k 190 - 270k 180 - 220k

Senior Data Scientist 140 - 160k 130 -  160k 170 - 200k 100 - 140k 170 - 220k 130 - 160k

Data Scientist 100 - 140k 90 -  125k 120 - 150k 90 - 125k 120 - 160k 100 - 140k

Information Data Analyst 90 - 120k 100 -  120k 130 - 160k 100 - 120k 120 - 160k 100 - 120k

Reporting Analyst 75 - 90k 70 - 95k 80 - 165k 70 - 90k 80 - 120k 75 - 90k

Loyalty Analytics 90 - 120k 80 - 110k 80 - 130k 80 - 110k 80 - 110k 80 - 110k

CRM Manager 90 - 130k 80 - 100k 90 - 130k 90 - 120k 80 - 100k 80 - 110k

Loyalty Manager 100 - 120k 90 - 110k 100 - 130k 90 - 110k 90 - 110k 90 - 120k

Retention Manager 75 - 150k 70 - 100k 80 - 150k 90 - 120k 70 - 100k 75 - 150k

Conversion Manager 90 - 120k 80 - 110k 90 - 130k 80 - 110k 80 - 110k 80 - 120k

Insights Analyst 90 - 100k 80 - 90k 90 - 110k 70 - 90k 80 - 90k 80 - 100k

Insights Manager 100 - 130k 90 - 120k 110 - 140k 100 - 130k 90 - 120k 100 - 125k

Research Analyst 70 - 90k 70 - 100k 75 - 110k 70 - 100k 70 - 100k 70 - 90k

Research Manager 90 - 110k 90 - 120k 90 - 120k 90 - 120k 90 - 120k 100 - 130k

Data Analyst 90 - 130k 85 - 120k 80 - 120k 70 - 90k 80 - 120k 90 - 125k

Senior Data Analyst 120 - 150k 95 - 135k 120 - 150k 100 - 120k 120 - 160k 120 - 150k

Data & Analytics Manager 150 - 200k 130 - 180k 150 - 220k 120 - 150k 140 - 180k 150 - 200k

Data Modeller 80 - 120k 100 - 125k 100 - 125k 100 - 125k 100 - 150k 90 - 120k

Contract (hourly rate) NSW QLD VIC SA ACT WA
Head of Data Analytics 130 - 180 130 - 160 130 - 150 130 - 150 170 - 220 130 - 160

Senior Data Scientist 105 - 120 100 - 120 100 - 120 120 - 140 140 - 170 100 - 130

Data Scientist 90 - 105 80 - 100 80 - 100 80 - 100 100 - 140 90 - 120

Information Data Analyst 60 - 90 80 - 100 80 - 100 70 - 110 100 - 140 90 - 110

Reporting Analyst 60 - 75 65 - 90 60 - 80 50 - 65 90 - 120 55 - 70

Loyalty Analytics 70 - 90 70 - 80 70 - 100 60 - 80 70 - 80 60 - 80

CRM Manager 70 - 90 70 - 80 70 - 100 80 - 100 70 - 80 80 - 100

Loyalty Manager 90 - 110 80 - 100 90 - 120 80 - 100 80 - 100 85 - 110

Retention Manager 50 - 100 50 - 90 60 - 110 80 - 100 50 - 90 50 - 100

Conversion Manager 60 - 90 60 - 80 60 - 100 60 - 80 60 - 80 70 - 85

Insights Analyst 60 - 80 60 - 80 60 - 90 50 - 65 60 - 80 60 - 80

Insights Manager 90 - 120 80 - 100 90 - 120 80 - 100 80 - 100 90 - 110

Research Analyst 50 - 75 50 - 75 60 - 90 50 - 75 50 - 75 55 - 75

Research Manager 70 - 90 70 - 90 70 - 90 70 - 90 70 - 90 70 - 90

Data Analyst 70 - 100 65 - 90 80 - 120 60 - 75 70 - 100 70 - 90

Senior Data Analyst 70 - 100 80 - 110 90 - 120 75 - 90 100 - 130 90 - 110

Data & Analytics Manager 110 - 150 100 - 125 120 - 150 90 - 120 120 - 160 100 - 130

Data Modeller 65 - 100 90 - 115 85 - 95 90 - 115 100 - 140 70 - 100

*  Salaries are exclusive of superannuation. Contractor rate is the rate paid to the contractor.

Salary Guide



The NZ Market

“According to data scientists based in New 
Zealand, the data field is very much in the 
exploration stage. Companies are dipping their 
toes in, learning what data to collect and how 
they can use it, and some are starting to use 
data in their business decisions. 

Government is leading the way in data utilisation, 
with most agencies now focusing on how they 
can put to work years of historical data, exploring 
questions that can now be answered. Data sharing 
across the public sector is increasing. With that 
comes considerations for how to make datasets 
useable for a wider audience and create data 
products. 

The public sector is unlocking new abilities and 
insights, allowing them to provide more transparent, 
targeted results and information both to central 
government and the public.

In New Zealand, the use of programming language 
Python has been increasing, alongside the open source 
statistical software, R. Julia is a recent addition to the 
market, gaining traction over the past six to twelve 
months.

The energy sector stands to benefit hugely from increased 
data utilisation and machine learning via intelligent load 
moving, local sharing of solar power and more granular 
visualisation of grid loads.”

Lauren Symmons

   Senior Data Recruitment Specialist
  Wellington
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Permanent (salary) ACKL WELL
Head of Data Analytics 180 - 220k 180 - 220k

Senior Data Scientist 130 - 160k 130 - 160k

Data Scientist 95 - 120k 110 - 130k

Information Data Analyst 90 - 110k 90 - 110k

Reporting Analyst 75 - 90k 85 - 100k

Loyalty Analytics 80 - 110k 80 - 110k

CRM Manager 80 - 100k 100 - 120k

Loyalty Manager 90 - 110k 90 - 110k

Retention Manager 70 - 100k 70 - 100k

Conversion Manager 80 - 110k 80 - 110k

Insights Analyst 80 - 90k 90 - 110k

Insights Manager 90 - 120k 120 - 150k

Research Analyst 70 - 100k 90 - 110k

Research Manager 90 - 120k 110 - 130k

Data Analyst 85 - 100k 85 - 100k

Senior Data Analyst 100 - 120k 100 - 120k

Data & Analytics Manager 140 - 160k 140 - 160k

Data Modeller 130 - 150k 130 - 150k

Contract (hourly rate) ACKL WELL
Head of Data Analytics 120 - 140 120 - 140

Senior Data Scientist 130 - 160 130 - 160

Data Scientist 110 - 130 110 - 130

Information Data Analyst 75 - 95 75 - 95

Reporting Analyst 80 - 90 80 - 90

Loyalty Analytics 60 - 80 60 - 80

CRM Manager 100 - 120 100 - 120

Loyalty Manager 80 - 100 80 - 100

Retention Manager 50 - 90 50 - 90

Conversion Manager 60 - 80 60 - 80

Insights Analyst 80 - 100 80 - 100

Insights Manager 100 - 120 100 - 120

Research Analyst 75 - 90 75 - 90

Research Manager 90 - 110 90 - 110

Data Analyst 90 - 105 90 - 105

Senior Data Analyst 105 - 120 105 - 120

Data & Analytics Manager 120 - 130 120 - 130

Data Modeller 110 - 130 110 - 130

* Salaries are exclusive of superannuation. Contractor rate is the rate paid to the contractor.

Salary Guide



Data in focus

Algorithms for altruism: 
How data is being used for 
good

Zoe Crouch
Data Science, Analytics & Insights at Talent

As a recruiter specialised in the data science 
field, I’ve spent the past year understanding 
the outcomes organisations are trying to 
achieve with data science. We all know 
the power of data, but I’ve recently been 
thinking about its role in areas beyond sales 
and marketing. Specifically, how is data 
science being used to tackle problems that 
really matter? 

Sure, there is no denying that Google would 
not be what it is today without the use of 

data science algorithms. I am also a 
frequent user of Siri and love 

that Facebook’s face 
recognition 

algorithm will give me pretty accurate 
suggestions to tag my friends.

I also appreciate the importance of big data 
for organisations and why it’s necessary for 
all business decisions to be data driven. But 
what projects with genuine social impact 
are being carried out and how many real-
world problems are being tackled using data 
mining, machine learning, big data and data 
science methods?

// Intel for impact

It’s fantastic to see the increasing numbers 
of data scientists sharing a concern for social 
welfare and partnering with not-for-profits 
to tackle data heavy high impact problems.

Thorn, a not-for-profit founded by Ashton 
Kutcher, has developed a piece of tech 
aiming to fight human trafficking and 
sexual exploitation of children via the dark 
web. It is used across all states in America. 
The software is called Spotlight and it makes 

tracking down traffickers easier and 
faster for law enforcement 

officials.
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Spotlight uses NLP and machine learning to 
sift through daily ads who could potentially 
involve minors. Using data, they have 
developed a software that can analyse and 
track data to build stronger cases against 
perpetrators and locate victims. 

The Data for Good movement in North 
America aims to encourage the use of data 
to solve humanitarian issues. DataKind is a 
not-for-profit that connects data scientists 
with groups seeking pro-bono help and 
has presence in the US, UK, India and 
Singapore. Here in Australia we have the 
Minerva Collective (a Data Republic affiliate), 
dedicated to using data to drive social 
change.

At a Sydney meetup this year, Michael 
Allwright from The Minerva Collective 
presented on ‘using data for good vs data 
for bad’. I was particularly interested to hear 
how data is being used to help combat 
domestic violence towards women. For the 
past few years DV Connect, a Queensland-
based charity, has been at the forefront of 
this. With access to data around location 
and frequency of incidents, combined with 
information on previous counselling support 
provided to victims, analysts can present 
insights to the charity that can ultimately 
be used to improve the lives of thousands of 
women.

Data science is also playing a huge role in 
real-time tracking during global crises and 
how relief efforts can be optimised. The BI & 

visualisation software company Qlik 
has been recognised as a 

top 10 innovative 
company 

in social good. Their corporate social 
responsibility program enables collaboration 
with not-for-profits, helping them to help 
leverage the power of data for social causes. 
Two examples of this include facilitating relief 
efforts during the earthquake in Nepal in 
2015 and helping to prevent the spread of the 
Ebola virus in West Africa.

// The mobile movement

The advancement in technology can enable 
us to understand people in a way that has 
never been done before. I think it’s fair to say 
we are all getting more and more obsessed 
with our phones. One benefit (and there 
are a lot of negatives!) from this is that 
aggregated mobile network data, which is 
then anonymised, can be made available 
for ‘socially good’ research purposes. For 
example, some of the key global telco 
players are passing on huge data sets to 
data scientists and academic researchers 
enabling them to track health epidemics.

// Final thought

We have already seen universities in the US 
start to introduce programs designed to train 
data scientists on problems centred on social 
matters. I’m sure it won’t be long until we 
see this happening in other countries too. 
Progress is being made, but more can still be 
done to educate people on the value of big 
data and how it can be used to transform the 
social sector.
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Data scientists and analytics professionals 
are in high demand, but to land a job, you 
need to have the right set of skills. At Talent, 
as the field shifts and grows, we’re noticing 
that candidates need to regularly upskill to 
keep current and meet the evolving needs 
of employers.

The best data science candidates have 
a combination and balance of technical 
skills and business acumen. Employers are 
looking for people with a strategic mindset, 
to see beyond the data and tell a story. 
It’s about marrying the technical, model 
building side of the work with the ability 
of being able to simply and clearly explain 
concepts to stakeholders.

Most 
in-demand 
skills

Essential technical skills 
and qualifications for data 

specialists:

// Bachelor or Master’s degree, 
either in engineering, maths, stats, 

physics, or computer science.
// Programming languages such 

as Python and R.
// SQL

// Visualisation tools such as 
Tableau or Power BI.

// Cloud technologies such as 
AWS, Google Cloud Platform and 

Azure
// Big data technologies such as 

Hadoop, Spark and Hive
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Groups and associations 

Data Science and AI 
Association of Australia
www.dsai.org.au

DSAi is a community for Data Scientists, 
Machine Learning Engineers, Software 
professionals, SMEs and enthusiasts seeking 
to gain and share knowledge, grow their 
network and collaborate on projects. 
Through a range of activities like meetups, 
workshops, study groups and publications, 
DSAi aims to help professionals understand 
industry trends, employment scenarios and 
stay on top of the latest research.

Institute of Analytics 
Professionals of Australia
www.datascienceassn.org

IAPA was established in 2004 to meet the 
professional, educational and networking 
needs of those in, what was then, a small 
niche area called analytics. IAPA promotes 
the growing strategic role played by data 
analytics in the business arena. IAPA is 

The DSA is committed to committed 
to committed to aiding executive 

understanding of analytics’ role in business 
transformation and data-driven decision 
making; as well as developing recognition of 
analytics professionals in the wider business 
community. This includes establishing 
standards of practice, excellence, 
accreditation and education. IAPA also 
assists and supports organisations to find 
and retain staff, build high-performance 
teams, develop staff skills and enhance the 
perception of key analytics roles within the 
C-suite.

Informs
www.informs.org/Get-Involved/
Welcome-Data-Scientists

With nearly 13,000 members from 
around the world, INFORMS is the largest 
international association for data science 
professionals. INFORMS provides unique 
and valuable opportunities for individual 
professionals, and organizations of all 
types and sizes, to better understand 
and use a wide variety of big data, 
analytics, and operations research. 



About Talent

Awards
// SEEK Large Recruitment Agency of the Year – Australia 2018

//  SEEK Medium Recruitment Agency of the Year – New Zealand 

2018

// NZ Hi-Tech Awards Contribution to the NZ Hi Tech Sector – 2019

// HRD Magazine Top Performing Company – Diversity and 

Inclusion –2018, 2019

// Gallup Global Great Workplace Award – 2019

// LinkedIn Most Socially Engaged Staffing Agency – 2018

// APSCo Corporate Social Responsibility Award – 2018

Talent is a global technology and digital 
recruitment specialist. We are the largest 
independently-owned and operated people 
placement and solutions business in Australia 
and New Zealand, with over 300 employees and 
revenue in excess of AUD $600 million.

We are on a mission to redefine recruitment by 
creating the most rewarding and empowering 
experiences for those we work with, bringing the 
human element to the forefront of everything we 
do. We will continue to innovate with this focus 
and respond to the shift towards freelancers and 
the changing workforces of the future through 
Talent Engage. And through our charity Talent 
RISE, changing the lives of young people who have 
experienced barriers to employment by providing 
education, training, life skills and opportunities help 
them gain independence and purpose through 
employment.
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Want to find out more? 
Let’s chat.
ADELAIDE
Level 10,

26 Flinders Street 

Adelaide, SA 5000 

Australia

+61 (08) 8228 1555

adelaide@talentinternational.com

BRISBANE
Level 21, Central Plaza 2 

66 Eagle Street Brisbane, QLD 4000 

Australia

+61 (07) 3221 3333

brisbane@talentinternational.com

CANBERRA
Level 2, Equinox 4 

70 Kent Street 

Deakin, ACT 2600 

Australia

+61 (02) 6285 3500

canberra@talentinternational.com

MELBOURNE
Level 8, Rialto North Tower 

525 Collins Street 

Melbourne, VIC 3000 

Australia

+61 (03) 9602 4222

melbourne@talentinternational.com

PERTH
Level 5,

150 St Georges Terrace 

Perth, WA 6000 

Australia

+61 (08) 9221 3300

perth@talentinternational.com

SYDNEY
Level 9,

201 Elizabeth Street 

Sydney, NSW 2000 

Australia

+61 (02) 9223 9855

sydney@talentinternational.com

AUCKLAND
Level 4

5 High Street 

Auckland, 1010 

New Zealand

+64 (09) 281 4150

auckland@talentinternational.com

WELLINGTON
Level 3

Central on Midland Park 

31 Waring Taylor Street 

Wellington, 6011

New Zealand

+64 (04) 499 1200

wellington@talentinternational.com

Find us online
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